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THE RACE 
IS ON

5G DOSSIER 

Novel applications
Companies to watch

Interview: Olaf Swantee, CEO of Sunrise
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5G: tensions are high

By Marc Bürki,  
CEO of Swissquote

T hey say that whoever mas-
ters data masters the world. 
This is extremely relevant 

to the trade war raging between 
Washington and Beijing these past 
few months. At the centre of this 
battle is a Chinese company: Huawei, 
accused of espionage by the Trump 
government and now blacklisted 
by several US companies, includ-
ing Google. One may wonder who 
benefits from the situation, given 
that Huawei, according to independ-
ent experts, is now far ahead in the 
highly strategic 5G market. This  
key technology, which is currently 
being launched, will have speeds  
of several gigabits of data per 
second, which is approximately the 
wireless equivalent of fibre optics. 

Decidedly a source of tension, 5G is 
also, rather unexpectedly, the subject 
of a popular revolt in Switzerland. As a 
pioneer in Europe, wise Switzerland is 
accused of adventurism by opponents 
of this new standard, who believe it 
to be dangerous and harmful. Health 
concerns – which we outline in a fully 
researched article – are often paired 
with a rejection of consumerism and of 
a technology perceived as superfluous. 

This is a valid question. What is the 
purpose of 5G? Its advocates, starting 

with operators, are selling a dream. 
Virtual reality, connected objects, au-
tonomous cars... So many applications 
are finally made possible via this new 
ultra-fast, reactive mobile network. In 
practice, these usages will very likely 
become widespread, but only in two 
or three years, when the coverage and 
power of the network is in full force. 
Currently, average consumers can 
already enjoy speeds that are said to 
be up to 10 times faster than 4G. But 
there still needs to be a use for it.  

Sunrise, whose CEO Olaf Swantee 
granted us a long interview, seems  
to have found the right niche. While  
its slogan “5G for people” seems to  
be focused on smartphone users,  
5G service is actually an alternative 
to fibre optics in rural regions that 
do not have high-speed internet ac-
cess. The Zurich-based firm is bring-
ing its technology to these areas first. 
It’s an easy way to seduce towns 
and villages, by offering them a “fibre 
over the air” service, according to 
Olaf Swantee’s favourite expression. 
In the United Kingdom where a similar 
pilot project is currently underway, 
the slogan is very clear: “5G Rural-
First”. This might inspire Sunrise’s 
future marketing campaigns...

Happy reading!

Candidate for the position of  
Chief Performance Officer. 
The new Cayenne Coupé. Shaped by Performance. 
Win an alpine test drive: www.cayenne-coupe.ch
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